ABSTRACT
Triana Alinda Fassa ( 66140101 ), Product Design and Product Innovation at influence Against the Interest in Buying Zoya Brand Muslim Clothing Consumers in Bandung
This study aimed to product design and product innovation influence against the interest in buying Zoya brand muslim clothing consumers in Bandung. This study uses two independent variables that product design and product innovation with the dependent variable is the interest in buying. The data in this study were collected through questionnaires and implemented to sixty nine respondents as samples. Data analysis method used is the descriptive and verificative of research methods. Based on the results of data analysis, individual test results showed that a variable X product design and product innovation has an significant impact on the interest in buying. While the simultaneous effect between product design and product innovation positive influence on the interest in buying.
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