ABSTRAK
Penelitian ini bertujuan untuk dampak dari proses produksi iklan di media sosial brand Wardah membangun Dewi Sandra sebagai brand ambassador pada remaja di Bandung. Penelitian ini merupakan penelitian kualitatif dengan studi kasus yang berfokus kepada dampak dari proses produksi iklan media sosial instagram.  Paradigma dalam penelitian ini adalah paradigma konstruktivis dan didukung dengan teori new media dan media difusi. Teknik pengumpulan data dilakukan melalui penelitian, observasi, wawancara dan dokumentasi. Penelitian ini memiliki tiga sub yaitu proses produksi iklan, penjelasan mengenai media sosial dan peran brand ambassador.
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ABSTRACT
This study aims to impact the social media production process of Wardah brand building Dewi Sandra as a brand ambassador in adolescents in Bandung. This research is a qualitative research with case studies so that the data is analyzed to determine the impact of the social media production process. The use of social media as an image formation strategy has also been used by mass media institutions in Indonesia. At present internet-based mass media are starting to emerge. In Indonesia itself, internet-based mass media have emerged, one of which is Instagram. Companies that use Instagram by displaying brand ambassadors to utilize social media as one of the strategies in building and strengthening product image in the community. Like the brand Wardah who has Dewi Sandra's brand ambassador as superior.
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